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— CORE COMPETENCIES

ADVERTISING

* Print, Broadcast, OOH ang Electronic

* Brand ang ID Campaigns

* Graphijc Design

* Media Planning, Buying ang Placement

DIRECT maIL & DIRECT RESPONSE
GUERRILLA & GRASSR0OTS MARKETING

INTERACTIVE & WEB

» Website Design ang Development

* SEM/SEQ Consultation and Reporting

* Interactive and Multimedia Deveiopment
* Sales Automation and Presentations

MARKETING COMMUNiCATlONS

* Brand ang Logo Deveiopment
* Strategic i\/iarketing Pianning
* Corporate Communications

* Sales Collatera| and Brochyresg
* Hispanic Marketing

ONLINE MARKETING & SOCIAL MEDIA

* Online ang Electronic Media Pianning and Buying

* Video, YouTube, Biogging, Facebook, Twitter and
other Socja| Media Sjtes

* Online Buying (Google PPC, AOL, MSN, etc.)

PUBLIC RELATIONS

* Employee Communications

* Event Pianning and Promotions

. internationai Communications and PR

* Media Reiations, Reporting and Monitoring
* Media Toyrs

* Tradeshow Relations

* Speaker’s Bureau ang Ambassador Training



In 2000, Scream created the gcream Scram, a 5K run/
walk event held in Wash Park, CO to raise money for the
National Multiple Sclerosis Society (NMSS). Held on
Halloween weekend, this event has attracted thousands
of runners/walkers and raised over $75K for poth NMSS
and the Boys & Girls Clubs of Metro Denver.

We also feel it's important to give pack to the community
through organ'\zations that are important to us. Please
yvisit our website and take a look at how we've helped
these organizations:

SAVE THE POLES\ SCREAM SCRAM\
THE WOMEN'S FOUNDATION OF METRO DENVER
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ADVERT'SING & PR THAT's HEARD

s —— CONTACT INFgQ

303.893.8603

1501 Wazee st.
Denver, C0 80202

info@screamagency.com
fbk + twtr. /screamagency



